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dé hét sirc quan trong, cp thiét va can duoc
tuyén truyén rong rai dén dong ddo nguoi dan
thanh phd. Pé lam duoc diéu nay, hoat dong
marketing xa hoi dbi véi hanh vi tiét kiém
nude can phai dong mot vai tro thiét yéu va
phai ¢6 dugc sy quan tam kip thoi, dau tu 1au
dai. Tuy nhién, hién tai, van dé nay van chua
nhan dugc sy quan tim ding mic va dong bo
tir phia cc co quan chirc ning va cac to chirc
- doan thé xa hoi.

Cho dén nay, trén thé gidi da co mot sd cong
trinh nghién ctru lién quan dén marketing x4
hoi van dé tiét kiém nguén nuge.Cu thé, trong
nghién ctu Water Conservation: Customer
Behavior and Effective Communications,
nhdm tac gia Tony Silva, Diana Pape, Ronald
Szoc va Peter Mayer (2010) da chi ra mdi
quan hé giita hanh vi tiét kiém nudc ciia nguoi
dan va cic phuong phap truyén théng anh
hudng nhitng hanh vi d6; hodc dé tai There's
an easier way to save water, accentuate the
positive: How social marketing makes a
difference cta Kathy Jesperson (2005)dé cap
mot cach séng dong nhiing anh huéng cua
marketing x3 hoi trong thay d6i nhan thirc
ngudi dan, phan tich tinh hiéu qua thyc tién
da ap dung tai cac tiéu bang & Hoa Ky... Tuy
nhién, & Viét Nam n6i chung va ¢ thanh phé
H6 Chi Minh néi riéng, van chua c6 mot
cong trinh nghién ctru nao vé viée ap dung
hoat dong marketing xa hoi ddi véi van dé
tiét kiém ngudn nudc.

2. Phwong phap nghién ciru

Phuong phdp nghién cuu tai ban va khao
sat bang bang hoi két hop thong ké, phan tich
héi quy dugc st dung 1am séng to van dé
nghién ctu. Poi véi phwong phdp nghién ciiu
tai ban, d& tai khai thac 1y thuyét khoa hoc
marketing xa hdi, cac tai li€u, dit li€u trong
va ngoai nudc va bao cdo cua ban nganh chuc

nang vé tuyén truyén tiét kiém nudc tai thanh
phé Hb Chi Minh.

Péi véi phwong phdp nghién ciru thuc
nghiém, nhém tac gia tién hanh theo trinh ty 3
budc nhu sau:

Buéc 1: Dé xudt mé hinh nghién ciru/Thiét
ké nghién ciru

Vé mit ly thuyét, mot chuong trinh
marketing x3 hoi nén cé su két hop day du
ctia 7P thanh phan - d6 1 Product (San pham),
Price (Gia cd), Place (Phan phéi), Promotion
(Xuc tién), Public (Cong déng), Partnership
(Dbi tac) va Policy (Chinh sich). Bén canh
d6, marketing xa hoi hudng dén thay d6i hanh
vi cua ddi tugng muc ti€u, cu thé 1a hanh vi
tiét kiém nude. Nhom tac gia chon mo6 hinh
hanh vi cua Philip Kotler lam co s& cho budc
khao sat thuc nghi€ém vi mé hinh nay c6 muc
tiéu 1a anh huong hanh vi déng thoi thé hién
dung 1y thuyét vé marketing x3 hoi.

Trén co s& md hinh hanh vi tiéu dung
(Philip Kotler va Gary Amstrong, 2012),
nhom nghién ctru xay dung mo hinh hanh vi
tiét kiém nudc trén co s& ba tham bién chinh:
yéu t6 tam ly, yéu t6 x4 hoi va cac thanh phan
cua marketing xa hoi.

Buoc 2: Khao sat thuc nghiém

Nhém nghién ctru thiét ké bang hoi (23
cau hoi) sir dung thang do Likert 5 diém gém
1 cau hoi vé nhan thirc hanh vi (cau hoi sd
23) va 22 cau hoi xoay quanh ba nhdm nhan
t6: nhom tAm ly (5 cau), nhom xa hdi (5 cau)
va nhom marketing hn hgp (12 cAu)nham
danh gia nhan t6 nao thudc cac nhém trén anh
hudng nhiéu nhat dén hanh vi tiét kiém nuéc
sinh hoat ctia nhan dan thanh phd.

S6 mau quan sat t6i thiéu can dat trong
phan tich nhan t6 va hdi quy da bién dugc tinh
theo cong thirc 1a 50 + 8*m (véi m: s bién
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Hinh 1.M56 hinh cac yéu t6 anh huwéng dén hanh vi tiét kiém nwée M6 hinh hanh vi tiét
kiém nwéc dé xuat

doc lap) (Tabachnick va Fidell, 1996). Nhu
vay, v6i 23 bién bao gdm 22 bién doc 1ap va 1
bién phu thudc, s6 mau quan sat tdi thiéu can
dat duoc hay s6 phiéu khao sat hop 16 tdi thiéu
can c6 14 50 + 8 * 22 = 226. Pé tranh nhiing
sai sOt trong qua trinh khao sat, nhom tac gia
d3 phat ra 300 phiéu khao sat. Sau khi loc dit
liéu, loai bo cac phiéu tra 161 khong hop 1¢ (do
khong quan tdm dén viée tiét kiém nuéc, tra
101 khong day du,...) thi s6 bang khao sat hop
1¢ 1a 274 dugc dua vao phan tich. S§ luong
mau thoa mén cac yéu cau thong ké va phan
tich nhan t6.

Buwoc 3: Phan tich dir liéu

Pau tién, nhém tac gia kiém dinh thang
do bang hé sb tin cdy Cronbach Alpha dé loai
céc bién rac. Cac bién c¢o hé sb tuong quan
bién - tong (item - total correlation) nho hon
0,3 s& bi loai va tiéu chuan chon thang do khi
do tin cay Cronbach Alpha phai tir 0,6 tr¢ 1én
(Nunnally va Bernstein, 1994). Sau do, nhém
tién hanh phan tich nhan t6 khdm pha EFA
(Exploratory Factor Analysis) dé thu nho va

tom tat cac dir liéu co ich cho viéc xac dinh
cac tap hop bién can thiét. Yéu cau dau tién
1a hé s6 KMO (Kaiser-Meyer-Olkin) phai ¢
gid tri 16n (0,5< KMO < 1) va hé s6 tai nhan
t6 cua ting bién quan sat phai c6 gid tri 16n
hon 0,5 (Gerbing va Anderson, 1988). Khi
tién hanh phén tich nhan t6, nhom tac gia su
dung phuong phdp trich (extraction method)
la Principle Components Analysis vdi phép
xoay (rotation) Varimax va phuong phdp tich
nhan t6 (factor loading) 12 phuong phap hoi
quy tuyén tinh (Regression). Ké dén, nhom tac
gia xdy dung ham hoi quy va kiém dinh sy
phtl hop ctia mé hinh. Két quéa sau phan tich
s& 1a can ctr dé xudt giai phap nang cao chat
luong hoat dong marketing xa hoi tiét kiém
nudc tai TP HCM.

3. Két qua va ban luin

Tién hanh nghién ctru thuc nghiém va phan
tich két qua, nhém nghién ctru da chon ra
duogc 15 bién thude 4 nhém thanh phan co tac
dong dén hanh vi tiét kiém nudc cua ngudi
dan thanh ph HS Chi Minh nhu bang].

' Phu luc
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Bang 1. Thang do hanh vi tiét kiém nwéc ciia ngudi dan thanh phé H6 Chi Minh

» x Gia tri
Bién Mau .
trung binh
Thanh phin Xic tién - Chinh sich
MX7 | Vi cac thong diép, khau hiéu vé tiét kiém nudc hay va d& nhd. 274 3,73
MXE Vi ban thudng xuyén bat gap chuwong trinh tuyén truyén, van dong tiét kiém | 274 3,65
nudce trén cac phuong tién thong tin dai chung.
Vi ban duogc truc tiép tuyén truyén, van dong tiét kiém nuée boi nhitng nguoi | 274 3,70
MXI13 nhiét tinh, tim huyét va c6 nhiéu kién thtrc & linh vuc nay.
MX12 Vi da duogc tiép cé,n cac cthorng trinh tuyén truyén, véan dong tiét k’iém nudc voi | 274 3,64
quy mo lén va nhat quan vé mat ndi dung, hinh thitc do thanh pho phat dong.
Vi co quan noi ban dang 1am viéc hodc khu phd noi ban sinh song ¢ chinh | 274 3,76
MX10 | sach tuyén duong khen thudng cac c nhan/tap thé/ho gia dinh st dung nudec
mdt cach hiéu qua, tiét kiém.
MXS Vi hanh vi tiét kiém nudc duge ung hd va khuyén khich bai nhan vat ni tiéng | 274 3,30
ma ban kinh trong hoac ngudng md.
Thanh phin Gia c - Phan phoi
Vi dugc cung cap mién phi hodc véi mire gia wu dai cac san phdm c6 tinh nang | 274 3,75
MX1 tiét kiém nudc trong gia dinh (may giit tiét kiém nudc, voi nude diéu tiét luu
luong chay,...).
MO Vi duge cung cp thong tin vé cac phwong phap tiét kiém nudc thong qua | 274 3,38
duong day ndng hodc website.
Vi cac san phém tiét kiém nudc duge bay ban phé bién & céc cira hang, daili| 274 3,54
Mx4 gin nha hodc cic khu vyc thuén tién ddi véi ban.
MG Vi dugc nhic nhd thudng xuyén bang cac bang ghi nhé dep mit tai nhitng noi | 274 3,58
st dung nudc trong gia dinh.
XS Vi dugce kiém tra 1o ri nude, chi dan cac phuong phap tiét kiém nuéc mién | 274 3,92
phi tai nha.
Thanh phin Gido duc gia dinh
XAHOI2 | Vi dugc gia dinh tap thoi quen tiét kiém nudce tir nho. 274 4,11
XAHOIM Vi ban phé.i lam guong cho nhiing ngudi xung quanh (con chdu, em nhd, hoc | 274 4,00
tro, nhan vién,...).
Thanh phin Loi ich xa hgi
Vi biét ring ngudn nude dang dan can kiét va mot s6 noi khéng c6 du nude | 274 4,12
TAMLY3 | ,
dé st dung.
TAMLY4 | Vi tin rﬁng viéc lam d6 s€ mang lai g1 ich cho xa hdi. 274 4,09

Tir két qua trén, nhom téc gia xay dung mo
hinh hdi quy hanh vi tiét kiém nudc véi gia
dinh hanh vi tiét kiém nuéc sinh hoat 13 thanh
phan phu thudc va boén nhém nhan té Xuc tién
- Chinh sach, Gia ca - Phan phéi, Gido duc gia

dinh va Loi ich x4 hoi 1a nhitng thanh phan
doc 1ap c6 anh hudng cing chiéu dén hanh
vi tiét kiém nudc cua nguoi dan trén dia ban
thanh phd H6 Chi Minh. Nhém nghién ciru thu
duge két qua trinh bay trong bang sau.
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Bang 2. Cac hé s6 hdi quy trong mé hinh hanh vi tiét kiém nuéc

Hé s6 chua Hé sb o X
., P Mucy Tuong quan chuoi
. chuan hoa chuan hoa N
Mo hinh t nghia —— ——
i Hé so0 chap H¢ s0 phong
B Std. Error Beta (sig.) ) . )
nhan dai phuong sai
Hingsd | 0,050 0,115 0,430 0,667
X1 0,259 0,032 0,290 8,179 0,000 0,548 1,824
X2 0,255 0,029 0,305 8,746 0,000 0,565 1,770
X3 0,250 0,020 0,361 12,460 0,000 0,820 1,220
X4 0,226 0,024 0,279 9,522 0,000 0,828 1,250

Két qua phan tich hé s6 hdi quy cho thdy mé
hinh khong xay ra hién tugng da cong tuyén do
hé sb chéip nhén 1én hon 0,1 va hé sb phong
dai phuong sai (VIF) cua céc bién déu nho hon
10 (Stevens, 2002). Pdng thoi, do mirc y nghia
(sig.) cua cac nhdn t§ déu nho hon 0,05, nén
6 thé ndi cac bién doc 1ap déu c6 tac dong co
y nghia va cling chiéu dén hanh vi tiét kiém
nude. Gia tri hdi quy chuan ciia cac bién doc 1ap
trong m hinh lan lugt: Xc tién - Chinh sach 13
0,259; Gia ca - Phan phéi 1a 0,255; Gido duc gia
dinh 14 0,250; Loi ich xa héi 1a 0,226.

M6 hinh hoi quy duoc viét lai:

Hanhvi = 0,259*X1 + 0,255*X2

+0,250%X3 + 0,226*X4

Véi X1 1a thanh phan Xuc tién - Chinh
sach, X2 1a thanh phan Gi4 ca - Phan phdi,
X3 1a thanh phan Gido duc gia dinh va X4 13
thanh phan Loi ich x4 hoi.

Nhén xét chung vé két qua

T m6 hinh hoi quy trén, thanh phian Xiic
tién — Chinh sdch anh huong dén hanh vi
tiét kiém nudc ciia nguodi din voi hé sd beta
14 0,259. R& rang, voi bat ky chuong trinh
marketing x3 hoi nao thi hoat dong xtc tién,
quang ba luén dong vai trd0 quan trong trong
viéc thu huat sy chd y cia doi tugng muc ti€u
va truyén tai thong diép ma chuong trinh mudn

giri gam. Cu thé, cac bién MX7 cdc théng diép,
khdu hiéu vé tiét kiém mede hay va dé nhé,
bién MXG6 thurong xuyén bdt gip chirong trinh
tuyén truyén, van dong tiét kiém nuéc trén cdc
phirong tién thong tin dai ching, bién MX13
duoc truc tiép tuyén truyén, van dong tiét kiém
nuGe boi nhitng ngudi nhiét tinh, tim huyét va
¢6 nhiéu kién thic ¢ linh v nay, bién MX12
duoc tiép can cic chuong trinh tuyén truyén,
van dong tiét kiém nudc véi quy mé 16n va
nhit quan vé& mit ndi dung, hinh thirc do thanh
phd phat dong nhan duoc da sé y kién dong
tinh v&i gia tri trung binh trong d6i cao 1an lugt
143,73, 3,65, 3,70 va 3,64.

Qua d6, nhém nghién ctru nhan thiy chuong
trinh marketing xa hoi hanh vi tiét kiém can
chu trong dén thong diép, khau hiéu hanh
dong cua chuong trinh. Mot thong diép ngén
gon, d& ghi nhé véi tan suét xudt hién lién tuc
trén cac phuong tién thong tin dai ching s&
gitip chuong trinh nhanh chéng dugce biét dén
va c6 nhimg tac dong nhat dinh dén nhan thirc
va hanh vi cia ngudi dan thanh phd.

Bén canh d6, chinh sach 1a yéu t6 gitp
duy tri hanh vi mong muén (hanh vi tiét kiém
nude) cua ddi tuong muc tidu ngay ca khi
chuong trinh marketing xa hoi da két thuc.
Bién MX10 co quan noi ban dang lam viéc
hodic khu pho noi ban sinh song c6 chinh sdch
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tuyén dwong khen thiromg cdc ca nhdn/tap thé/
ho gia dinh su dung nuwdc mot cach hiéu qua,
tiét kiém v&i gi tri trung binh cao nhit trong
s6 cac bién cua thanh phan Xuc tién — Chinh
sach la 3,76 1a mot goi y cho cac nha lam chinh
sach trong viéc khuyén khich nguoi dan thuc
hién hanh vi tiét kiém nudc lau bén.

O nhém bién nay, gia tri trung binh ciia hau
hét cac nhan t6 khong c6 sy chénh léch dang
ké (3,64; 3,65; 3,70; 3,73 va 3,76). Diéu nay
c6 thé dugc giai thich boi nhém nhan t6 Xic
tién — Chinh sach duoc tac dong chu yéu thong
qua quyét dinh, hanh dong tir phia cac nha lam
chinh sach va cdc nha marketing xa hgi.No6i
céch khac, thanh phan Xuc tién — Chinh sach
chiu anh hudng gan nhu truc tiép béi y chi cia
cac nha marketing xa hoi.

Thanh phén Gid cd - Phan phéi 1a nhéan t6
c¢6 anh huéng dén hanh vi tiét kiém nudc véi
hé s6 beta = 0,255. Gi4 ca bang tién hay khong
bang tién déu dong vai trd quan trong trong viéc
quyét dinh thuc hién hanh vi tiét kiém nudc cua
ngudi dan thanh phd. Cu thé, nhu duoc trinh
bay trong bang 1, bién MX5 duogc kiém tra rd
ri nude, duge chi dan phuong phap tiét kiém
nudc mién phi tai nha dugc ddi twong khao sat
dong tinh cao véi gia tri trung binh 14 3,92, bién
MX1 dugc cung cap mién phi hodc véi mic
gid wu dai cac san phdm c6 tinh nang tiét kiém
nudc co gia tri trung binh 1a 3,75. Bén canh do,
yéu t6 thuan tién khi thuc hién hanh vi tiét kiém
nuée thong qua kénh phan phdi cac san pham
ctia chuong trinh marketing x4 hoi hanh vi tiét
kiém nudc ciing duge ddi twong khao sat dong
tinh & mirc d trung binhddi véi tac dong cua
n6 dén quyét dinh thuc hién hanh vi véi cac gia
tri trung binh 1a 3,38; 3,54 va 3,58.Bang 1 cling
cho thdy hanh vi tiét kiém nuéc sinh hoat bi
tac dong nhiéu hon béi yéu t6 gia ca so véi yéu
t sy thudn tién cua san pham tiét kiém nudc.
Su khac biét nay ciing ¢ thé dugc giai thich

twong tw nhu thanh phan Xuc tién— Chinh séch.
Cu thé, cac yéu td gia ca duoc quyét dinh truc
tiép tir phia cac nha 1am chinh sach hay cac nha
marketing xi hdi, Vi vay, cac yéu té ndy gay ra
nhitng anh hudng 16 rét dén nhan thic, thai do
ctia ngudi dan. Trong khi d6, céc yéu t6 vé sy
thudn tién ctia san pham tiét kiém nude thude vé
hanh dong chu quan cua cong dong bén ngoai.

Thanh phéan Gido duc gia dinh tic dong
dén hanh vi tiét kiém nudc véi hé sb beta =
0,250). Theo Bang 1, ddi twong khao sat déu
danh gia cao cac yéu t6 cua thanh phan gido
duc gia dinh véi cdc gid tri trung binh 16n hon
hoac bang 4,00 va chénh 1éch giita cac nhan to
cling khong dang ké. Mic du, so véi 2 thanh
phan Xuc tién — Chinh sach va Gia ca - Phan
phdi, thanh phan Gido duc gia dinhkhong nhan
dugc su tac dong truc tiép tir phia cac nha lam
marketing x4 hoiva vi thé, it chiju su anh huong
truc tiép tir cac nd luc marketing hién co. Tuy
nhién, tr sy chénh léch khong dang ké cua céc
nhan t4 trong nhom nay, c6 thé nhan thay da sd
nguoi dan cho rang gido duc gia dinh 1a mot
trong nhimg diéu kién quan trong hay budc nén
tang trong thuc hanh tiét kiém nudc sinh hoat.

Thanh phan cudi ciing trong bén nhém yéu
t6 tac dong dén hanh vi tiét kiém nudc cua nguoi
dan thanh ph H6 Chi Minh 1a thanh phin Loi
ich xd hi (hé sb beta = 0,226) vdi hai bién
TAMLY3 cd nhdn biét rang nguon ndc dang
dan can kiét va mét s6 noi khéng cé dii nuée dé
s dung (gia tri trung binh 1a 4,12) va TAMLY4
ca nhan tin r&ng viéc lam do sé mang lai loi ich
cho xd héi (gié tri trung binh 1a 4,09). Két qua
trén cho thdy da sb ngudi dan nhan thic duoc
tAm quan trong ciing nhu loi ich do hanh vi tiét
kiém nuéc mang lai. Ciing giéng nhu thanh
phan Gido duc gia dinh, Loi ich x4 hoi 14 nhan
t6 thudc vé nhan thirc cd nhan va khong chiu
anh hudng truc tiép tir cac hoat dong marketing
xa hoi hién ¢6.Bén canh d6, hai nhan t nay déu
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thé hién khia canh tich cuc hay loi ich do hanh
vi tiét kiém nudc mang lai. Vi 18 d6, y kién cua
ngudi dan danh cho hai nhan t6 thudc nhém nay
¢6 két qua cao gan bang nhau.

Nhu vay, 4 nhan t6 déu anh huéng dén hanh
vi tiét kiém nudcetheo cac mirc d6 khéc nhau. Tuy
nhién, sy chénh 1éch nay khong qua 16n (céc hé
s6 beta nam trong khoang tur 0,226 dén 0,259),
chimg t6 ring 4 nhan t6 déu anh hudng gan nhu
nhau dén hanh vi tiét kiém nude sinh hoat. Diéu
d6 ciing chi ra rang d6i v6i mot chuong trinh
marketing x3 hdi van dé tiét kiém nudc thi ca
b6n nhém yéu t6 trén dong vai trd quan trong
gan nhu nhau. Do d6, cic nha lam marketing xa
hoi can phéi hop dong bd ca bdn nhém thanh
phan trén dé xay dung chuwong trinh marketing
x3 hoi tiét kiém nude mot cach hiéu qua.

4. Két luén

Cac két luan sau day dugc dic két tir két
qué nghién clu:

(1) Theo ly thuyét hanh vi dé& xudt boi
Philip Kotler, hanh vi cua con nguoi chiu tac
dong boi yéu té tam ly, xa hoi va cong cu
marketing. Vi vay, su két hop hop 1y céc thanh
phan trén, dic biét 1a nhém nhan t6 marketing
x4 hoi (bao gdm Séan phén, Gia ca, Phan phdi,
Xtc tién, Cong dong, Péi tac va Chinh sach)
s& dem lai hiéu qua thay doi hanh vi to 16n.

(2) Theo két qua khao sat thyc nghiém
tién, thanh phan Xuc tién — Chinh sich anh

KINH TE VA HOI NHAP

huong nhiéu nhat dén hanh vi tiét kiém nudc
(B=0,259). Két qua nay la phu hop véi bdi
canh thanh phé H5 Chi Minh (va Viét Nam
nd1 chung) vi marketing xa hoi & nudc ta hién
chi chuy dén nhan t6 Xtc tién, va chua quan
tAm nhiéu dén cac thanh phan San phim, Cong
dong hay Ddi tic. Vi viy, trong thoi gian toi
cac co quan hiru quan cd trach nhiém tai thanh
phd H6 Chi Minh (cu thé 1a Chi cuc Béo vé
mai truong thanh phé HO Chi Minh) can c6 ké
hoach phat trién toan dién 7P marketing xa hdi
theo 10 trinh hop ly.

Céc cong trinh tuong lai ¢6 thé chon hudng
tiép can nghién ctru hanh vi tiét kiém nudc
trén co so 1y thuyét vé hanh vi du dinh va hanh
vi hop ly. Hanh vi tiét kiém nudc do qua bién
trung gian s& cung cip nhimng két qua quan
trong, giup hoan thién San pham tiét kiém
nudc va tang kha ning tdc dong cua marketing
x4 hoi. Bén canh do, nghién ctru vé mot vai
hodc tt ca 7 nhan t6 marketing xa hoi trong
bdi canh va diéu kién 4p dung tai Viét Nam la
linh vyre nghién ctru trién vong. Khong chi 1am
tang hiéu qua chuong trinh van dong tiét kiém
nude thong qua dé xuét cac phuong an kha thi
trong thiét ké mdi nhan t6 P, viéc nghién ctu
7P marketing xa hoi c6 thé mé rong ung dung
sang nhimng van dé xa hoi nhirc nhdi khac nhu
phong chéng ma tay, gido duc gi6i tinh, phong
chéng bao hanh tré em, ...0

Abstract:

The recent issue of clean domestic water shortage attributed to pollution and
underground-stream slump in Ho Chi Minh Citycan be addressed in many ways: ranging
from developing wastewater recycling technologies to enlarging reservoirs, through to
constructing seawater desalination plants, etc. However, taking into account the current state
and the would-be water security enduring effects, as well as its potentially high economic
benefits and internationally proven effectiveness, reducing the demand for clean water by
encouraging water saving behavior is the most feasible approach compared to those already
mentioned. Social marketing is a must-have device designed to successfully foster water
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saving behaviors among city dwellers. Understanding this, the authors chose the topic of
“Social marketing efforts applied to water conservation behaviours among Ho Chi Minh
City residents”. The authors both codified general theories regarding social marketing and
evaluatedsocial marketing efforts directed at water conservation behaviors in Ho Chi Minh
City from 2008 to 2014. Besides, the empirical research conducted by surveying 274 Ho
Chi Minh City inhabitants shows that water saving behaviors mainly get affected by 4 factor
groups (listed in order of importance): Promotion - Policy, Price - Place, Family education,
and Social benefits. Having such results, the authors formulated recommendations on how
to improve social marketing activities aiming at water conservation behaviors of Ho Chi
Minh City dwellers during 2 transitional phases, which are 2015-2020 and 2020-2025.

Keywords: approach, behavior, clean water, social marketing, water saving, water shortage.
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