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Tém tit

Viral marketing (marketing lan téa) la hinh thirc marketing sir dung hiéu vmg lan truyén theo cdp
$6 nhdn cia cdc trang mang xa hoi, mang Internet nham phat tan thong diép vé cdc san pham, dich
vu ciia doanh nghiép dén ngueoi tiéu ding. Thong qua két qua khdo sat, ¢é thé thdy dnh hwéng cia
viral marketing dén thdi ¢, hanh vi ciia ngueoi tiéu ding la kha lon. Tuy c¢é thé tao nén loi thé canh
tranh to 1om cho doanh nghiép so véi cdc doi thii trén thi truong bang nhitng chién dich marketing
an twong, cd tinh, déc ddo, mang ban sdc riéng ma van tiét kiém dwoc chi phi nhing viral marketing
ciing c6 thé bi dp dung sai hay lam dung qua mikc, gay kho chiu cho nguoi tiéu dung, tao nen nhitng
phan ieng tiéu cwc doi véi cdc san pham/ dich vu cua doanh nghlep Do dé, mét khi quyét dmh ap
dung viral marketing, trudc tién cac doanh nghiép can phdi tim hiéu, nghién ciru that sw ki vé hinh
thire nay véi nhitng gidi phdp phit hop tity vao déic diém cia nganh hang va khéach hang muc tiéu
ma doanh nghiép dang muon huéng dén.
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Summary

Viral marketing is a form of marketing activities utilizing the spreading effects of social
networks and the Internet in order to promote companies’ messages about products and services
to consumers. By the survey results, it can be noted that viral marketing can influence consumers’
attitudes and behaviour so significantly. Viral marketing can help companies to create meaningful
competitive advantage over their competitors by impressive and unique marketing campaigns with
saved budgets. However, it can be abused or utilized in a wrong way, which causes unpleasant
feelings or negative behaviour. Companies should carefully consider characteristics of relevant
industries and targeted customers as well as this form of marketing itself so as to choose suitable
and effective solutions.
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Trong bdi canh hoi nhap kinh té qudc té
ngay nay, cac doanh nghiép trong nudc phai
canh tranh véi khong chi cac cong ty noi dia
ma con voi cac cong ty nudc ngoai, cac tap
doan da qudc gia. Trudc tinh hinh d6, nhiéu

doanh nghiép trong nudc di nd luc dau tu
cho hoat dong marketing nhim mé rong thi
truong, ning cao kha ning nhan biét cua
khach hang dbi voi san pham, dich vu. Viéc
tan dung sirc manh lan truyén thong tin thong
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qua mang ludi Internet thuc sy mang lai
hi€u qua cho cac doanh nghi¢p da 4p dung
phuong phap marketing lan téa (tam dich tu
“viral marketing”), boi day 1a mot hoat dong
marketing vira tiét kiém chi phi vira dam bao
truyén duoc thong diép ma doanh nghiép
mubn giri gam téi khach hang tiém ning cia
minh.

Bai viét nghién ctru anh huong cua hoat
dong viral marketing d6i voi nguoi tiéu dung
tai thanh phd H6 Chi Minh, tir d6 rat ra céc tac
dong tich cuc, tiéu cuc ctia hinh thirc nay nham
gitip cho cac doanh nghiép Viét Nam co thé
dua ra cac chién luoc truyén thong phu hop.
Nguoi viét da sir dung phuong phap nghién
ctru dinh lugng bang bang khao sat nham thu
thap ngudn thong tin so cip cho viéc phan tich
thuc trang va anh huong cua hoat dong viral
marketing di v6i ngudi tiéu dung tai thanh
phd H6 Chi Minh.

1. T(R)ng quan vé viral marketing

Viral marketing, hay con goi la marketing
lan téa c6 ngudn gde tir hinh thirc marketing
truyén miéng (word-of-mouth marketing).
Marketing truyén miéng st dung nguyén Iy
truyén thong tu phat ctia con ngudi trong cudc
song hang ngay, st dung nhimg ciu chuyén
c¢6 stc anh huong dé tao nén sy lan truyén
nhitng mau quang cdo san pham/ dich vu
hay tin ddn nao d6 (Mindcomet Corporation,
2008). Theo Cruz, D. and Fill, C. (2008) thi
c¢6 nhidu nguyén nhan khién nguoi tiéu dung
thich néi vé nhitng san pham hay dich vy ma
ho da st dung, co thé 1a do mong mudn chia
sé kinh nghiém mua sim ctia minh vé6i nhimng
ngudi tiéu dung khac hay don gian 1a ho mudn
ban tan vé nhiing van d¢ lién quan dén uy tin
cua mot thuong hiéu (Cruz, D. and Fill, C.,
2008). Ciing chinh vi chil yéu sir dung hinh

thire truyén miéng gitra nguoi v6i nguoi nén
marketing truyén miéng bi gidi han ¢ téc do
truyén thong tin. Do d6, hinh thirc nay doi hoi
phai tén kha nhiéu thoi gian dé thong diép
bao phi1 khap noi. Du ¢6 nhuoc diém nhu vay
nhung trong mot sd trudng hop nhét dinh,
hinh thirc marketing truyén miéng lai co stic
anh huong téi hanh vi ciia nguoi tiéu dung 1omn
hon nhiu so v6i nhirg hinh thirc quang céo
trén céc tap chi, dai phat thanh hay céc kénh
ban hang ca nhan (Engel et al,1969) vdn chu
yéu duoc st dung khi Internet chua thuc su
phat trién.

Thuat ngtr “viral marketing” dugc Steve
Juvertson va Tim Draper dung vao nam 1997
dé mo ta cach thue dich vu email (thu dién tr)
mién phi- hotmail duoc quang ba, xuc tién. Cu
thé, dong chit ky cua tit ca cac email dugc guri
thong qua hotmail- dai Iy email mién phi truc
tuyén dau tién, déu ghi mot 10i moi dé ngudi
dung tao ra mot tai khoan hotmail.com mién
phi. Phuong phép xuc tién thuong mai nay
dugc coi la “viral” (lan téa), boi thong diép
da duoc truyén di boi chinh nguoi dung toi
nhirng ngudi dung khac. Tir “viral” bit ngudn
tur tr “virus”, nd tugng trung cho cach thirc ma
thong di¢p lay lan nhanh chong nhu nhitng con
vi-rat, hoan toan khong mang y nghia tiéu cuc
(Rodi¢, N. & Koivisto, E., 2012). Theo Rodi¢,
N. & Koivisto, E. (2012), c6 mdt s6 thuat ngit
duoc sur dung dé mo ta hinh thic marketing
nay nhu: “Word-of-mouth”- marketing truyén
miéng (Goldenberg et al.2001), “Referral
Marketing”- Marketing dé ctir (De Bruyn and
Lilien, 2004),...

Cruz, D. and Fill, C. (2008) cho ring
marketing lan toa lién quan dén viéc trao doi
thong tin vé mot san phém hoac dich vu cu
thé bang hé thong mang dong dang, noi nguoi
dung co thé dé dang va thuong xuyén trao doi
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thong tin véi nhau. Bén canh do, ho cting cho
rang khong nén ding cac cong cu tai chinh dé
diéu khién su lan truyén cua thong diép boi
marketing lan toa khong phai 1a mot dang cua
quang céo. (Cruz, D. and Fill, C.,2008). Chinh
vi vdy, can dé nguoi tiéu dung ty nguyén lan
truyén thong diép vé cac san pham hay dich
vu voi1 nhau.

Mic du c6 nhicu khai niém va khac biét
khi nghién ciru sau vé tinh chat, dic diém cta
hoat dong viral marketing nhung céac tac gia
trén déu théng nhét vé mot diém, do chinh 1a
su lan téa- yéu td quyét dinh cia hinh thic
marketing nay.

Duya trén nhitng dinh nghia trén, tic gia
dua ra khai niém vé hoat dong viral marketing
nhu sau: “viral marketing (marketing lan toa)
la hinh thirc marketing sir dung hi€u tng lan
truyén theo cAp s6 nhan cua cc trang mang xa
hoi, mang Internet nham phat tan thong diép
vé cac san phém, dich vu cua doanh nghiép
dén nguoi tiéu ding.”

Pic diém cia viral marketing

C6 thé thay, hoat dong viral marketing
rat da dang, n6 ton tai dudi nhiéu hinh thic
khac nhau, bao gém: email (thu dién t),
blog (trang web chia s¢ thong tin cd nhan
truc tuyén), chatroom (théo luan truc tiép trén
Internet), dién dan nguoi dung, forum seeding
(gieo mam thong tin trén cac dién dan, cac
trang mang xa hdi, ...), mang xa hoi, video ...
(Xavier, L. and Summer, G., 2009).

Theo Ralph F. Wilson (2000), nhitng dac
diém ctia mot hoat dong viral marketing hi¢u
qua 1a cung cap cac san phdm hodc dich vu
“mién phi”, truyén tai thong tin mot cach dé
dang, 13y lan, tao hiéu tng lan truyén nhanh
chong, tan dung dugc nhitng dong co va hanh
vi thong thuong, st dung hi¢u qua cac mang
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truyén thong hién c9, tao dugc su lién két gitra
céc kénh truyén thong.
Khi ap dung hoat dong viral marketing thi
doanh nghiép c6 thé c6 nhiing thuan lgi nhu:
- Tiét kiém mot khoan tién dang ké khi so
sanh vé6i cac hinh thirc marketing truyén thong
(Fairbank, 2008).

- Bé qua cac hinh thic hdn loan cua
marketing truyén théng, cho phép cac doanh
nghiép tiép can ngudi tiéu dung hiéu qua hon
(Mindcomet Corporation, 2008).

- Chién dich viral marketing khong yéu
cau san pham hay dich vu ciia doanh nghiép
phai thuc su xuét sic hay ndi bat. Thay vao
do, yéu t thuc su can phai xuét sic va ndi bat
chinh 14 chién dich marketing d6 (Mindcomet
Corporation, 2008). Vi vay, mdt doanh nghiép
tuy ¢ san pham, dich vu véi chét luong trung
binh, khong qua ndi bat van hoan toan co thé
thu duoc loi nhuan bang mot chién dich viral
marketing hiéu qua.

- Bugc nguoi tiéu dung tiép nhén, bat luan
két qua cudi cung la doanh nghi¢p s€ nhan dugc
phan tng tiéu cuc hay tich cuc (Mindcomet
Corporation, 2008). Piéu nay c6 nghia, khi
dugc ai d6 gi6i thiéu, chia sé¢ vé dudng dan téi
mot trang web, mdt doan video 4n tuong, mat
cha dé thao luan trén mang ... ngudi tiéu ding
¢6 thé vi to md ma nhéan vao duong dan d6. Du
nguoi tiéu dung do thich hay khong thich ndi
dung cua trang web, doan video ... do thi hoat
dong viral marketing cling da gdy duogc hié¢u
g lan truyén.

Bén canh d6, viral marketing cling gap phai
nhirng bt loi nhu:

- Thir nhét, viéc dé thong diép tu lan truyén
rii ro hon so v&i marketing truyén thong
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boi néu khong duoc thuc hién dung, viral
marketing c6 thé phan tac dung va tao tin don
tiéu cuc (Mindcomet Corporation, 2008). Tuy
nhién, khi cac doanh nghiép bét dau kiém soat
thong diép trén cac dién dan, cac trang mang
xa hoi thi nguoi tiéu dung lai cho rang nhiing
thong tin do 1a gia tao va khong dang tin cay.
(Scott, D., 2007)

- Thir hai, viral marketing c6 thé gay kho
chiu cho nguoi tiéu ding. Néu nhitng hinh thirc
khuyén mai nhu: “Chi can gui tin nhan nay
cho 5 nguoi ban cua ban, ban s€ dugc huong
wu d3i khi mua sdm tai day” s& khuyén khich
nguoi tiéu dung gui thu rac (spam email) téi
ban bé cuia minh (Fairbank, 2008). Loai email
nay thuong gay khé chiu cho ngudi nhan vi
ho nhan vao duong din ma chang nhan duoc
thong tin bo ich gi (Chaffey, D., 2003).

- Tht ba, cac doanh nghiép khong thé
kiém soat so lwong ngudi co thé tiép can
chién dich marketing ctia minh (Fairbank,
2008). Boi néu sb6 nguoi xem qua dong, nhu
cau vé mot mat hang hay dich vu tang dot
bién, ma doanh nghiép lai khong du kha nang
dap Gmg thi s& gdy tic dong xau dén uy tin
cua doanh nghiép.

C6 thé thay, hoat dong viral marketing 1a
mot hoat dong rat phong pht, tdn tai dudi
nhiéu hinh thtc khac nhau bao gébm email,
blog, chatroom, dién dan truc myén, cac trang
mang xa hoi, clip, video... Trong pham vi
bai viét nay, tac gia sé tip trung phan tich cac
hinh thtrc phd bién nhat ctua hoat dong viral
marketing tai Viét Nam, cu thé 1a: email,
social network (trang mang xa hdi), video,
forum (dién dan truc tuyén).

2. Két qua khao sat anh huéng cia hoat
dong viral marketing d6i véi hanh vi nguoi

tiéu dung tai thanh phé H6 Chi Minh
2.1. Phwong phap khdo sdt

Khdo sat dugc thuc hién thong qua bang
cau hoi qua email va diéu tra truc tiép véi
350 nguoi tiéu dung trén dia ban thanh phd
Ho Chi Minh theo phuong phap lay mau
thuan tién. Pia ban khdo sat 1a 5 quan trung
tam thanh phd HS Chi Minh (Quén 1, Quan
2, Quan 3, Quan 4 va Quan 5), mdi quan 100
phiéu tra 161 duoc thu thap tai trung tim mua
sam (25 phiéu), truong hoc (25 phiéu) va
khu dan cu (25 phiéu) va cac dia diém khac
(25 phiéu) theo sy lya chon tuy ¥ cua diéu
tra vién. Néu ngudi duge khao sat sin sang
danh thoi gian trd 101 truc tiép, diéu tra vién
phat phiéu khao sat truc tiép va lay thong
tin day du. Néu nguoi duoc khao sat bay to
¥ kién sin sang tra 16i nhung khong c6 du
thoi gian tra 10, diéu tra vién thu thap thong
tin vé dia chi email va gui phiéu khao sat
qua email dé nguoi dugce khdo sat tra 101 truc
tuyén. Két qua thu duoc 150 phiéu tra 10i
truc tiép co day du thong tin, phiéu khao sat
dién to bang ung dung Google Docs duogc
gui dén 200 nguoi tidu dung qua email va
¢6 100 nguoi tiéu dung tra 10i. Téng cong
c6 250 phiéu khao sat duogc thu vé, sau khi
loai bo nhirng phiéu khong hop 1 (khong
dién day du thong tin) thi ¢6 236 phiéu khao
sat dugc sir dung dé phan tich dir liéu.Di
liéu duoc théng ké va xtr 1y bang phan mém
SPSS.

2.2. M6 ta bang cdu hoi khdo sat

Cac van dé trong tdm duogc khdo sat bao

A

gom:
-Anh hudng cua viral marketing dén kha
nang nhan biét nhin hiéu cua nguoi tiéu ding.

-Mirc d tin tudng ctia ngudi tiéu dung d6i

64 Tap chi KINH TE POI NGOAI

S6 74 (06/2015)



v6i cac hinh thirc viral marketing phd bién
hién nay.

-Théi do ti€u cuc cua ti€u dung ddi voi
thong diép duoc lan truyén bang hoat dong
viral marketing.

-Anh huéng ciia hoat dong viral marketing
dbi voi hanh dong ctia nguoi tiéu dung.

Béang khdo sit dugc xdy dung dua trén
thang do Likert 5 mtrc d§.Thang danh gid nay
s& cung cip thong tin vé mirc d6 anh hudng
ctia viral marketing dén ngudi tiéu ding. Bang
khao sat duogc thiét ké gdm 16 cau hoi chinh,
tuong tmg v6i 16 bién khao sat duoc danh gia
1a c6 tic dong dén hanh vi ctia nguoi tiéu dung
d6i véi viral marketing.

Céc bién nhan khau st dung trong nghién
ctru 14 gi6i tinh, tudi, mic thu nhap, trinh d6
hoc van. Co cdu mau quan sat dugc thé hién
trong bang dudi day.

Bang 1. Thong tin nhin khiu ciia miu
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THPT tro 36| 1525
xuong
de'li‘h Cao ding 43| 18,22
29 'bai hoc 142 | 60,17
van
Sau dai hoc 15 6,36
Téng 236 | 100
(Nguon: Tong hop tir két qua khao sdt thang
10/2014)

2.3. Phan tich két qud khdo sdt
- Vé mire do sir dung Internet

Két qua khao sat phan anh kha sat voi thuc
trang hién nay: c6 dén 69,07% s6 ngudi khao
sat sir dung mang Internet tit ca cac ngay trong
tuan, va 16,53% sir dung tir 5-6 ngay. Trong
d6, khoang thoi gian mdi ngay dé s dung
Internet da s6 1a tir 4-6 gid (chiém 45,76%) va
tir 1-3 gio (chiém 33,47%). Pay 1a nhitng con
s6 kha 16n so véi mot dat nude dang phat trién
nhu Vi¢t Nam. Qua nhiing s6 liéu nay, co thé
thdy dbi véi thanh phé H6 Chi Minh c6 thé
phat trién cac chién dich viral marketing- cac
chién dich xuc tién thuong mai tan dung sy
lan truyén thong tin nhanh chong trén mang
Internet ngay nay.

- V& mirc d9 sir dung cac hinh thirc pho
bién trong viral marketing

Nguoi tiéu dung trén dia ban thanh phd
Ho6 Chi Minh chi yéu s dung cic trang
mang xa hoi voi 69,07% ) nguoi dugc
khao sat st dung tur 1-3 gio/ngay, 13,56% st
dung tir 4-6 gid/ngay. DPdi véi cac video, co
39,83% str dung it hon 1 gido/ngay va 38,14%
su dung tur 1-3 gio/ngay. Trong khi d6, hinh
thirc thu dién tur (email) dugce str dung kha it
véi 73,31% sé ngudi duoc khao sat tra 10i
chi danh it hon 1 gid/ngay dé st dung. Tuy
nhién, hinh thuc it dugc st dung nhat 1a cac
dién dan tryc tuyén (forum). S6 luong nguoi

khao sat
£ o ~ . . |Solwong | Tylé
Yeéu to Phéan loai (Nguoi) | (%)
Gisi Nam 113 | 47,88
101 N 123 | 52,12
tinh _
Tong 236 100
Dudi 18 tudi 38| 16,1
Tur 18- 25 tudi 143 | 60,59
.. | Tir25-35 tudi 41| 17,37
Tuoi =
Tir 35- 50 tudi 11| 4,66
Trén 50 tudi 30 1,27
Tong 236 | 100
Mirc | Dudi 3 triéu 139 | 58,9
thu | Ty 3-10 triéu 65| 27,54
nhap 14 10-20 tricu 28| 11,86
hang I en 20 rié 41 1.69
thang Troen triéu ,
(VND) | Tong 236 100
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khong sir dung forum 1én dén 30,08%, cao
nhit trong ca 4 hinh thirc. Nhin chung, do
nguoi tiéu dung chu yéu 1a gidi tré c6 do tudi
tir 18-25 nén ta co thé dé& dang hiéu duoc
nguyén nhan vi sao cac trang mang xa hoi
nhu Facebook, Zing Me,... vdi giao dién
bit mat lai duoc wa chudng nhét trong khi
cac dién dan truc tuyén nhu Webtretho, Voz
forum, Vn-zoom,... mic du 13 noi trao déi,
chia sé thong tin kha hiru ich nhung lai khong
dugc quan tam do giao di¢n kha tho cing,
khong dep mit.

- Vé tam quan trong cia viéc ling nghe
kinh nghiém, chia sé trén mang cua nhiing
nguoi tiéu dung khdc trudc khi mua mot san
phdm hay dich vu

47,03% ngudi tiéu dung dong y rang viéc
tim hiéu thong tin, kinh nghiém trén Internet
cta nhitng nguoi tiéu dung khac 1a quan trong
va 23,73% lai thdy day 1a mot viéc rat quan
trong. Diéu nay ching t6 mic d6 anh hudng
cua nhitng thong tin, kinh nghiém dugc chia
s¢, lan truyén trén mang Internet dén tim

1y, hanh vi cua ngudi tiéu dung trudc quyét
dinh mua bat ki mot san phém, dich vu nao la
cuc ki 16n. Cling chinh nhiing thong tin nay
s& giup ngudi tiéu dung biét dén nhiing san
phém, dich vu moi dang dugc ua chudng va
anh huong dén thai do, cach nhin nhén tiéu
cuc hay tich cuc cua ngudi tiéu dung ddi véi
mot san phém, dich vu nao do du chua tirng
su dung.

- Vé kha néng nhdn biét nhiéu san pham,
dich vu hon nho nhitng thong tin, quang cao
dwoc chia sé, lan truyén trén Internet

Trude thuc trang nguoi tiéu dung khong
cht ¥ dén nhiing miu quang cdo phat trén
truyén hinh, dai phat thanh, in trén cac bao,
tap chi, phdt 1o nhitng bién hiéu bat mat hay
nhiing to roi dugc phat tan tay thi viéc co
dén 52,97% nguoi duoc khao sat dong ¥ va
19,49% ngudi rat dong y rang minh co thé
nhéan biét nhiéu san phém, dich vu hon nho
nhirng thong tin, quang cao dugc chia sé, lan
truyén trén Internet da thuc sy chimg minh

2288

Ratkhong Khong dong Binhthuong  Pong v
dong v v

20,34

Rat dong v

Hinh 1.T4c dung ciing ¢6 niém tin ddi v6i nhin hiéu sin pham/dich vu bang cac thong tin,
quang cdo lan truyén trén Internet (Pon vi tinh: %)

(Nguon: Tong hop tir két qua khdo sat)
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hi¢u qua cua hoat dong viral marketing-
mot hoat dong marketing c6 thé giup doanh
nghiép tiét kiém thoi gian, chi phi va ngudn
nhan lyc. Pay dugc coi la mot trong nhitng o1
thé wu viét cua cac chién dich viral marketing
do c6 thé giup doanh nghiép nang cao kha
nhan biét thuong hiéu véi ngudn chi phi han
hep trong tinh hinh kinh té con khé khan nhu
hién nay.

Co dén 75% nguoi tiu dung (44,92%
dong v va 30,08% rat dong ¥) cho rang ho
c6 thé ghi nhé mot nhan hiéu tot hon nho
nhirng thong tin hay quang céo y nghia, an
tuong, doc déo, hai hudc,.... Qua do6 co thé
thay tdm quan trong vé mit ndi dung cua
nhirng thong diép duoc lan truyén. Thay vi
nhirng thong tin, quang cdo c6 ndi dung hoi
hot, trong ddong nhau, khong cé sy khac biét
tran lan cia cac doanh nghiép Viét Nam hién
nay thi nhiing thong tin, quang céo c6 gia tri
vé ndi dung, mang mot y nghia sdu sic, cam
dong, moi la hay co6 tinh gidi tri cao s€ giup
nguoi tiéu dung nhd dén san phém, dich vu
d6 tét hon rat nhiéu.

- Vé tac dung ciing ¢ niém tin dbi v6i nhan
hiéu san phém / dich vu béng cac thong tin,
quang céo lan truyén trén Internet
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Két qua khao sat phan anh kha chinh xéac
tam 1y ctia khach hang trong thuc tién: chi
¢ 25,42% (20,34% ngudi dong ¥ va 5,08%
ngudi rat ddng ¥) cho rang cac hoat dong viral
marketing cing ¢ niém tin dbi v6i nhan hiéu
san pham/ dich vu, 47,88% giit v kién trung
lap va 26,69% (22,88% khong dong ¥ va
3,81% rat khong dong ) cho rang cac thong
tin, quang cao lan truyén trén mang khong
tac dong toi niém tin cta ho ddi véi cac san
pham/ dich vu. Diéu nay ching t6 mic do tin
tuong cua nguoi tiéu dung tai thanh phd Hb
Chi Minh danh cho hinh thirc viral marketing
chua thuc su cao.

- Vé thai dé tiéu cuc cia tiéu dung doi véi
théng diép dwoc lan truyén bang hoat déng
viral marketing.

Nguoi tiéu dung cam thay kho chiu véi
nhitng email quang cdo tran ngdp trong hop
thu dién tu cua minh. Ho thuong khong quan
tam dén ndi dung cua cac email nay va xoa
ching ma khong hé doc tiéu dé. Trai ngugc
lai v6i hinh thirc viral marketing bang email,
nhirng thong tin, quang cdo dugc thao luan,
chia sé trén cac dién dan truc tuyén nhu
vozforums.com, Vn-zoom.com, webtretho.
com, lamchame.com,... nhan dugc phan hoi

Bang 2. Mitrc d§ tin twéng ciia ngudi tiéu dung ddi véi cac hinh thire Viral Marketing
(Don vi tinh: %)

Mikc d Rz‘it}khﬁrng KPﬁng Bil‘lh Déng § Rit flﬁng Téng
Hinh thirc dong y dongy | thuong y
Email 20,76 40,25 33,90 2,97 2,12 100
Trang mang xa hi 10,59 30,51 43,22 13,14 2,54 100
Video 11,44 27,12 38,98 15,25 7,20 100
Dién dan truc tuyén 5,93 14,41 27,12 | 42,37 10,17 100

(Nguon: Tong hop tir két qua khao sat)
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kha tich cuc. Nguoi tiéu dung khong hé cho
rang day 1a nhitng thong diép rac ma coi d6
12 ngudn thong tin kha hitu ich dé tham khao
trude khi quyét dinh mua mot san pham/
dich vu.

Trong cac hinh thirc phd bién cua hoat
dong viral marketing pho bién tai Viét Nam
n6i chung va thanh phd H6 Chi Minh noi
riéng, hinh thic lan truyén, phat tin thong
tin bang email (thu dién tr) nhan dugc it su
tin tudng nhat khi co dén 40,25% ngudi cho
rang ndi dung cua nhitng email quang cio
tor ban be hay cac doanh nghi¢p la khong
dang tin va 20,76% cho rang né khong chi
khong dang tin ma 1a rat khong dang tin. Bén
canh d6, 30,51% cho rang céc thong diép lan
truyén trén mang xa hoi (Facebook, Zing
Me,...) la khong dang tin cay va 10,59% cho
rang né rat khong dang tin. Hinh thirc viral
marketing bang video c6 muc d6 tin cay o vi
tri thir hai khi c6 22,45% (15,25% dong ¥ va
7,2% rat dong ¥) cho rang diy nhitng thong
tin, quang cédo bang video co thé tin cay
duoc. C6 thé thiy, nhimng thong tin, quang
c4o vé kinh nghiém mua, st dung san pham/
dich vu duoc chia sé trén cac dién dan truc
tuyén chiém duogc long tin cia ngudi tiéu
dung nhiéu nhat. Co 52,54% (42,37% dong
¥ va 10,17% rat dong ) tin tudng nhiing gi
minh xem duogc trén cac forum mac du cod
dén 30,08% ngudi duge hoi khong sir dung
cac dién dan nay khi truy cap Internet.

- Vé anh huong cua hoat dong viral
marketing doi véi hanh vi ciia nguoi tiéu ding.
Sau khi tiép nhan thong tin tir cac hinh thirc
ctia viral marketing, nguoi tiéu dung cé thé
bay to v kién vé thong tin, vé san pham, vé
doanh nghiép hodc chia sé nhing diéu d6 véi

nguoi khac. Ho ciing c6 thé tién hanh mua thir
san pham.

Qua khao sat, té)ng cong co dén 55,09%
nguoi duoc khio sat (35,17% dong y va
19,92% rat dong ¥) cho biét ho da chia s¢/
gui duong link cua mot thong tin hay quang
cdo tdi1 ban be, nguodi than vi nod 4n tuong,
hai hude, hoidc vi s& duge khuyén mai. Chi
¢ 4,66% rat khong dong v va 18,64% khong
ddng y. Chinh viéc ngudi tiéu dung ty truyén
thong tin cho nhau s€ tao co hoi rat 16n cho
viéc phat tdn thong tin, quang cdo, tao nén lan
song lan toa cho hoat dong viral marketing.

Tuy nhién, ty 1€ nguoi tiéu dung da thuc
su mua mot san ph'flm/ dich vu sau khi biét
dén no6 tir mot hoat dong viral marketing chi
chiém 29,24% (21,61% dong ¥ va 7,63% rat
ddng y). Pay 1a con sé kha khiém ton so voi
s6 luong ngudi tiép xtGc voi cac hoat dong
viral marketing.

C6 thé thiy, nguoi tiéu dung sin sang tre
thanh mot méc xich trong day chuyén lan toa
thong diép cua cac chién dich viral marketing
vi ho cam théy thich thi trude ndi dung méi la,
ddc déo, c6 y nghia, quan trong ciia marketing
lan téa va ho mudn chia sé v4i ban be, nguoi
than hay vi ho s€ nhan dugc nhiing wu dai khi
gui di nhitng thong tin, quang cdo do. Nhung
diéu d6 khong c6 nghia 1a ho sin long chi tra
mot khoan tién c4 nhan dé mua nhitng san
pham/ dich vu do.

3. Mjt s6 van dé luu y d6i véi doanh nghiép

Két qua khao sat anh hudng cua viral
marketing d6i v6i nguoi tiéu dung tai thanh
phd Hb Chi Minh cho thiy cic doanh nghiép
can luu ¥ nhitng van dé sau day trong hoat
dong marketing:
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Th nhat, ty 18 ngudi tiéu dung tai thanh
phd HO Chi Minh sir dung céc trang mang xa
hoi v6i thoi gian tir 1-3 gid/ngdy chiém ty 16
cao 14 co hoi dé cac doanh nghiép st dung
kénh thong tin ndy dé quang ba san pham,
tiép can nguoi tiéu dung bang viral marketing.
Kénh truyén thong nay dic biét phu hop véi
cac doanh nghi¢p vira va nho bdi vi mang
xd hoi 1a cach tiép can khach hang voi chi
phi thap hon so véi cac hinh thirc marketing
truyén théng khac véi téc do lay lan thong tin
nhanh chéng va tiép can ngudi tiéu ding mot
cach dé dang.

Thur hai, nhirng thong tin, kinh nghiém duoc
chia s¢, lan truyén trén mang Internet c6 anh
hudng dén dén tam ly, hanh vi ctia nguoi tiéu
dung trude quyét dinh mua hang. Vi vdy, cac
doanh nghiép can dau tu xay dung cac kénh
thong tin quang bé san pham trén Internet, dic
biét 1a doi ngii chuyén vién quang ba, tu van
vé san pham trén cac dién dan tryc tuyén thu
hat duge sy quan tdm ctia ngudi tiéu dung dé
kip thoi dua ra cac nhan xét, binh luén tich cuc
vé san pham va tu vin cho nguoi tiéu ding vé
lwa chon san pham. Piéu nay ciing phu hop
v6i két qua nghién ctru khi da sd nguoi tiéu
ding duoc khao sat cho ring nhitng thong tin,
quang cdo vé kinh nghiém mua, sir dung san
phém/ dich vu duoc chia sé trén cac dién dan
truc tuyén chiém duoc 10ng tin ctia nguoi tiéu
dung nhiéu nhat.

Thr ba, nhitng v kién tich cuc tac dong
khong manh m& dén nguoi tiéu dung nhung
nhing ¥ kién tiéu cyc vé san pham duoc lan
truyén trén mang Internet c6 anh huong dang
ké dén thai do, hanh vi cta ngudi tiéu dung.
Do vay, doanh nghiép can chudn bi sin sang
cac phuong an d6i pho v6i khiing hoang truyén
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thong, giam thiéu t6i da cac thong tin tiéu cuc
lan tran trén moi truong mang. Doanh nghiép
can mé rong cac kénh thong tin va hudng dan
cu thé khach hang vé cach thirc tiép can, phan
hoi thong tin cho doanh nghiép khi san pham
gip van dé vé chat luong hodc khi gip phai
cac rac ri, phién toai phat sinh dbi voi khach
hang trong qué trinh str dung san pham, dich
vu. Tlr d6, doanh nghiép c6 thé c6 dugc phan
hoi ctia khach hang dé lién hé va xu 1y kip thoi
cac 16i ky thuat ciia san pham hodc giai thich
cho khach hang hiéu rd cac van dé k¥ thuat
cua san phém cho dén khi dat duoc su déng
thuan, hai long ctia khach hang.

Thu tu, tuy hoat dong viral marketing c6
thé gay hiéu ing lan truyén rit manh mé gitra
cong ddng mang Internet nhung hinh thic
ndy van chua thyc su hiéu qua trong viée tac
dong dén quyét dinh mua hang cudi cung cua
nguoi tiéu dung. Ly gidi cho van dé nay, co
thé thidy do mirc d6 tin tudng ctia nguoi tiéu
dung vao ndi dung cua céc thong tin, quang
cdo dugc phat tan trén mang Internet chua
cao. Vi vy, chién dich viral marketing cua
doanh nghiép khong chi nham dén viéc lam
sao dé tao nén mot chién dich quang cao
that an tuong, doc dao, mdi la ma can chu
¥ dén nhitng vin dé nguoi tiéu ding mudn
biét thong qua nhiing doan quang céo 1a cach
thuc st dung, tdc dung, hi€u qua hay chit
lugng san pham, dich vu.

Toém lai, trong thoi dai cong nghé thong
tin hi¢n nay, viéc &p dung hoat dong viral
marketing str dung hiéu tng lan truyén theo
cép s6 nhan cua cac trang mang xa hdi, mang
Internet nham phat tan thong diép vé cac san
pham, dich vu cta doanh nghiép dén ngudi
tiéu dung 1a mot xu thé tit yéu cho sy phat
trién va mo rong cia cac doanh nghiép trong
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hién tai va tuong lai. Cac doanh nghi¢p cancd nhat nhirng mat manh va han ché cac mat tiéu
ké hoach xay dung chién lugc marketing lan  cuc ciia marketing lan téa dé c6 thé t5i uu hoa
toa ctia minh tuy theo dic diém nganh hang  két qua hoat dong marketing trong bdi canh
va khach hang muc tiéu dé c6 thé khai thdc t0t  toan cu héa hién nay. O
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